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[bookmark: _GoBack]Typically there is a positive correlation between organizational culture and organizational effectiveness (Alvesson, 2012). Denison & Mishra (1995) augments this assumption by arguing that organizational cultures can impact long-term effectiveness, particularly if the inherent culture aptly fits with the organization’s business environment and can effortlessly heighten corporate strategies and alignment among managers, employees and significant stakeholders. For instance, Alavi, Kayworth, & Leidner (2005), postulate that organizational culture can enhance organizational effectiveness through effective organizational learning and knowledge management. However, this effectiveness is realized when values inherent in organizational culture aligns with organizational learning and knowledge management behavior and outcomes (Pantouvakis & Bouranta, 2013). 
Accordingly, despite organizational culture being significant in enhancing effectiveness’s in organizations, it should be noted that it is only ethically embedded organizational culture that can sustain effectiveness. Kaptein (2011) regards ethical culture as a deeper and wide-ranging construct that encompasses the factors that guide compliance with ethical expectations, thereby enhancing ethical behavior in the organization. In organizations, ethical organizational culture enhances organizational trust, better moral imagination, ethical sensitivity and whistleblowing.  Kaptein (2008) posits that the organization's commitment to ensuring and nurturing ethical culture should be manifested in the responsibilities of management in modeling and regulating its ethics and integrity initiatives. First management needs to identify the core values which it wishes to commit and to which they can be held accountable. Core ethical values are those that form the basis for setting corporate ethical standards. Often, organizations articulate with core ethical values such as integrity, responsibility, honesty, trust, respect, fairness openness and transparency. 
In conclusion, it can be argued that building an ethical culture is a challenging task; however, organizations that managed to build it have achieved significant long term effectiveness. The effectiveness goes beyond management of corruption, fraud, conflicts of interest, and other types of unethical practices. Also, organizations with ethical cultures realize sustainable growth, have high rates of employee commitment and retention and earn public trust including customer loyalty (Riivari, Lämsä, Kujala & Heiskanen, 2012). 
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